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Kentucky has two veterinary labs that support the animal industries with diagnos-
tic medical testing services -- the Livestock Disease Diagnostic Center at the University 
of Kentucky in Lexington and Murray State University’s Breathitt Veterinary Center in 
Hopkinsville. Craig Carter is the director of the LDDC, while Wade Northington is the 
director of the BVC. Their goal is to provide services to improve the health of your 
herds. 

The LDDC and BVC are both full-service veterinary diagnostic labs. Services 
range from diagnostic and regulatory testing to full necropsy (autopsy). If your farm 
experiences a disease problem in one or more animals or deaths, the LDDC can run 
laboratory tests at the request of your veterinarian to help identify the cause. For more 
serious or puzzling health issues, you can request an epidemiological field investigation. 
The LDDC Web site, http://www.lddc.uky.edu, lists their fee schedule, what tests they 
offer, and also, their new Animal Health Risk Outlook. If you follow the link from the 
main page, it will show you an interactive map of Kentucky. Simply scroll your cursor 
over your county, and you can see what diseases the labs have diagnosed in your county 
in the past 30 days. It will not tell you addresses or farm names as they keep all identify-
ing information strictly confidential; but it will tell you the types of diseases that cur-
rently are in your county and surrounding counties. This will help you design a sound 
vaccination and preventive medicine program for your herd. 
Periodically, they notice an increase in certain diseases or syndromes and publish an 
animal health bulletin on their Web site and send it out via our Kentucky Veterinary 
Diagnostic Lab listserv. If you would like be placed on the listserv to receive animal 
alerts via e-mail, please contact UK LDDC Epidemiologist Jackie Smith at 859-253-
0571 or e-mail jsmit8@uky.edu. 

With spring, many disease problems arise in cattle, some of which can be pre-
vented by vaccination. For example, in 2006 the LDDC detected a high incidence of 
blackleg deaths in cattle around the eastern Kentucky region. An awareness campaign 
was mounted to encourage vaccination by cattle farmers. As a result, the incidence of 
the disease, based on laboratory data, has been minimal ever since, saving the cattle 
industry an estimated $500,000 each year. 

Currently, more than 30 vaccines are available on the market for use in cattle in 
the United States. Producers must base their decision of whether or not to use any of 
these products on the presence of a disease on a particular farm, the seasonality of dis-
ease, management and risk factors. The LDDC and BVC can assist you and your veteri-
narian in vaccine selection by confirming digestive, neurological, respiratory, parasitic 
and other diseases on your premises. 

The LDDC’s $28.5 million renovation and expansion is underway, with construc-
tion scheduled to be finished by fall 2010. The project involves adding a state-of-the-art 
necropsy (autopsy) facility, much-needed additional laboratory space, a new administra-
tion wing and a continuing education auditorium. In addition, all existing laboratory 
space will be totally renovated. The original facility is almost 40-years-old and is in 
desperate need of these upgrades. The laboratory must attain modern bio-safety stan-
dards to meet the requirements of the national accrediting agency, the American Asso-
ciation of Veterinary Laboratory Diagnosticians. 

The Green County Fair is al-
most here and it is time to get ready for 
this year’s agriculture events.  The 
“Cleanest and Greenest” Farm Award 
will be given along with the “Best 
Kept” Dairy Farm Award on Monday, 
June 15, under the covered pavilion 
during the Miss Green County Contest.   
Tuesday is dairy day.  This year’s dairy 
show will take place at the Green 
County Cattlemen’s Association cov-
ered pavilion on Highway 68 going to-
wards Campbellsville. 

 
 Thursday will again gear up to 
be an exciting one.  The day starts off 
with the Hay Quality contest and Beef 
show at 9:00 a.m. and then the calf 
catching and cattle judging contests 
will be held between 11:00 a.m. and 
1:00 p.m. around the lower baseball 
fields. 
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Consumers have expressed increased interest 

in going and growing local in the past year, both in 
Kentucky and the United States. The intentions of 
statewide and municipal “Go Local” campaigns 
certainly are good. There are clear advantages to 
keeping our dollars local and supporting local 
growers and businesses. However, there are a cou-
ple very important issues you should consider. 

An economy is considered efficient when it 
produces goods in which it has a comparative ad-
vantage, meaning the firm or grower provides 
something to the production process that allows 
them to produce the good cheaper and/or faster. 
This is particularly true in the agriculture sector 
where growers typically produce what their land 
most productively can provide, for example, sugar 
in Texas and tobacco in Kentucky. If each produc-
tion area produces everything and communities do 
not have to import from other areas, prices likely 
would be higher. 

The thought is that if a community starts lo-
cally producing a new item, it will add to the local 
economy. But the question is what market is now 
losing business because of the new locally-
produced good? If it’s an international market, there 
is likely little argument that this was an optimal 
choice. But what if we have substituted our new 
local good for a good originally produced in Cali-
fornia? What if the good we replaced was in west-
ern Kentucky and the new good is in eastern Ken-
tucky? What if the old good was produced in Fay-
ette County and the new good is produced in Jessa-
mine County? How do we declare as a nation, a 
state, a region or a county if this “going local” 
movement has produced social net gains? 

Research has yet to determine the comprehen-
sive impact of “growing local” on a community and 
the surrounding region and state. Having an eco-
nomic system that relies more on local resources 
tends to be less susceptible to economic downturns. 
Providing goods locally, when it is efficient and 
effective, is a good strategy. 

However, it is important to recognize that one 
community does not act in isolation from the rest of 
the region or state. What may be a slight gain to one 
could be a large loss to the other. 

With these cautions in mind, what might you 
do to support your local economy in your role as a 
consumer?  

 
 

     The Kentucky Food Consumers’ Panel reports that 72% (of the 
600 surveyed) Kentucky households visited a farmers’ market last 
year. With the rapid growth of farmers’ markets and food vendors 
across the state, proper tips for marketing are more necessary than 
ever. 
     Here are some tips for selling your food at the farmers’ market. 
 

Build Attractive Displays. Although you may take for granted 
that consumers know what you’re selling, a business sign 
and clear prices are key, especially in markets with several 
vendors. Customers will gravitate toward the tables that are 
clean and colorful. 

 
Communicate Origin. The farmers’ market is not a replace-

ment for consumers’ grocery store visits.  They make the 
special trip to buy products that are “local”, from farmers’ 
they know and trust. As a result, it’s a growing trend for 
customers to look for or ask about food origin, and vendors 
can save some questioning by listing the county name or 
“homegrown” on company or price signs. 

 
Set a Price.  For produce items, vendors can visit the UK New 

Crop Opportunities Center online and look at weekly farm-
ers’ market reports. This helpful tool can tell you what mar-
kets in the area were charging last week and during the 
same time in the past five years. Of course, quality and 
quantity are major determinants of the final price. Undesir-
able blemishes that are prevalent, or products that can be 
found all over the market, will tend to bring lower prices. 
For proteins, such as meat and eggs, profits can be hard to 
attain at rural markets where shoppers are looking for eco-
nomical choices. Producers should keep good production 
records and determine a price that is profitable, yet attrac-
tive to the customer. 

 
Offer Extra Value. Frequent shoppers at the farmers’ market 

have a tendency to find vendors they like and stick with 
them. This type of brand loyalty is very beneficial to those 
producers that offer consistent quality and service. For new 
market vendors, one way to earn new business is by offer-
ing extra value. Providing recipes, samples, and a welcom-
ing attitude can cost little and gain much for your business. 
Certifications such as “Good Agricultural Practices”, 
USDA Organic, etc. should be clearly posted. In addition, 
keep customers coming back with a newsletter or quick 
reminder of what might be available next week!  
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